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Digital Solution for Omni-channel Retail 
 
From 24 - 26 February 2015, screenFOODnet will be showing how digital signage is being used 
successfully as a virtual sales area expansion at EuroCIS. As co-exhibitor with Toshiba, screenFOODnet 
will be welcoming visitors in Hall 9 at Stand B42 and presenting the topic of omni-channel retail.  
 
Retail is focusing more and more on digital solutions in its branches; this is its reaction to the change in 
technology and the requirements of its customers. As part of EuroCIS 2015 in Düsseldorf, screenFOODnet 
is presenting the customer-orientated use of digital signage in retail using a digital touchpoint. The concrete 
example, the "virtual sales area expansion", serves to display the entire product range as part of an omni-
channel presentation by connection to existing systems. This optimises and connects sales channels. 
During the three fair days from 24 to 26 February, visitors can have this solution explained to them in detail 
and find out about the use of digital signage in retail at Stand B42 in Hall 9. 
 
Virtual sales area expansion 
The "virtual sales area expansion" customer touchpoint demonstrates a concrete user example as a special 
customer experience in omni-channel retail. This product adviser is used to create multimedia touchpoints 
that support the customer from product orientation, information procurement and purchase decision 
through to the purchase itself and therefore enhance the brand and shopping experience. "The virtual 
sales area expansion is a digital solution for the simple adaptation and integration of the structured sales 
process into the omni-channel customer journey“, explains screenFOODnet CEO Pierre Farine. For the 
retailer, this means the use of sales-promoting solutions that support sales advisers in their sales talks. 
Additionally, retail benefits from the optimisation of the various sales channels and creates a connection 
from stationary retail to E-commerce. The touchpoint also offers additional advantages in customer 
communication at the point of sale. 
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About screenFOODnet Digital Signage Retail Services AG 
screenFOODnet, based in Lucerne (CH), has been a professional pioneering provider of digital signage solutions since 
1998. As the market leader in Switzerland, screenFOODnet offers tailor-made digital signage solutions for retail. Across 
Europe, renowned companies rely on screenFOODnet as a full-service provider and benefit from its long-standing 
know-how in the implementation of their digital signage systems. 
www.screenfoodnet.com 
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